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HEJOCTHOCTb U ®PEVMBI B I''TIOBAJIU3ALITUOHHOM
ACIIEKTE

B uccnenoBanusix OpeHAOBBIX HOMHUHALUKM aKTHUBU3UPYETCS onopa Ha (heHo-
MeH ¢petima [1]. DnucreMuueckas B3auMOCBsI3b OpeHia u ¢dpeiiMa jgana BO3MOXK-
HOCTb BBIJICJIUTH JIBa aCleKTa CEMaHTHUKO-IIParMaTH4eCcKou 1eTOCTHOCTU OpeH 10-
BOI HOMHMHAIIMH: HAIMOHAJIbHYIO U ri1o0anu3annonnyto. [locnenusis Bc€ Oonee ak-
TyaJibHa, B TOM YHUCJE B MPAKTUYECKOM IUIaHE, MPU 3TOM MOYTH HE MOABEPrajiach
uccienoBanuo. MmocTpaTuBHbIA MaTepual MPUBOIUTCS 10 OCHOBHOMY HCTOY-
HUKY: www.allbusiness.com/marketing-advertising/branding-brand.../416-1.html,
€CJIM CTIEeIMAIIbHO HE MPUBEICHBI HHBIE HCTOYHUKHU.

['mobGanuzanuonnas crenuduka HUcCIeAyeMbIX HOMHUHAIUMN, COOTHOCHUMAS C
HAIMOHAJIBHOW, B CHJIy 3TOM COOTHECEHHOCTH MOXKET XapaKTepU30BaThCs IO
YEeThIPEM OCHOBHBIM TMpH3HAaKaM. Bo-mepBbIX, CEeMaHTHKO-TIparMaTH4ecKas Iie-
JIOCTHOCTh KaK PEJIEBAHTHOE CBOMCTBO HOMMHAIIMH, BO-BTOPHIX, €€ MPOSIBICHUE B
ceMornparMmeMe, B-TPEThUX, aHTJIOSA3bIYHOE (PPENMOBOE MPOCTPAHCTBO KaK 001acTh
NPOSIBIICHUS U, B-UETBEPTHIX, ACTEKT ro0anu3annoHHo crienuduku. (Y TouHUM
COOTHECEHHOCTh aCIEeKTOB TTI00aTBHOTO U I100aTN3alMOHHOTO: I00aIbHOE — HO-
MUHUpYeMasi 00J1acTh, a TJI00ATM3AIIMOHHOE OIpeesaeTcs B cepe HOMUHAIUY,
KaK ee opueHTaIus Ha chepy ri100aibHOTo).

bbuto OBl 3201y AE€HUEM MOJIaraTh, YTO OTMEUEHHBIE XapaKTEPUCTUKU Y JIBYX
paccMaTpUBaeMbIX TPyl MaTrepuaja MOJTHOCTBIO COMOJIOKEHBI, «COPA3MEPHBD».
Jleno B ToM, uTO camu (hperMbl, aCIEKTU3YEeMbI€ B TUIaHE TI100aTU3allMOHHON CIie-
u(pUKH, TpeOYIOT ydeTa OpraHUYHBIX CBOMCTB, HE CTOJb CYIIECTBEHHBIX WU
Jake OTCYTCTBYIOIIMX MPU HAITMOHAJILHOM crieruuKe.

B 10 %e BpemMsi IMMaHEHTHBIA XapaKTep BBILICYKAa3aHHOW CBSI3U YETHIPEX ac-

IICKTOB B IIaHHOﬁ I'PYIIIIC TaKKE IIOATBCPIKAACTCHA B33HM006YCJ'IOBJIGHHOCTLI-O
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MexIy OpeHsoM U GpeiMoM, TakKe YMECTHA OIopa Ha HOBEHIITHE MOIXO/bI K CH-
cteMHocTH, o0ocHoBaHHbIE I1.B. UecHokoBBIM [2].

OTcrosia ecTeCTBEHHA Ta YCTaHOBKA, KOTOpas OTpPaKaeT YaCTUYHYIO COIIOJIO-
KEHHOCTbh, €IMHYI0 CHCTEMHOCTh JAHHOTO MaTepuala, — a MMEHHO Oropa Ha TpHu
OCHOBHBIX PEMPE3CHTATUBHBIX HOMUHANUU. JIJIsi CEeMaHTUKO-TIParMaTu4ecKou Iie-
JIOCTHOCTH B TJIOOQIHM3AIMOHOM AaCIEKTe, K MPUMEPY, MOKazaTelbHas €IWHUIIA
Avon. Cpa3y yTOYHHUM, YTO UCCIEeIyeMble (perMbl, CEMaHTUKO-TIparMaTuyecKast
IIEJIOCTHOCTh W aHaJu3upyemasi crenuduka OoTpa)kaloT UMEHHO Ty TOJICUCTEMY,
KOTOpast ONPeAeIaeT CYIIHOCTh JaHHBIX €IUHUII, BKIIIOYasi 3aMMCTBOBAaHHbIE, B CH-
CTEME COBPEMEHHOTO aHTJIMMCKOTO si3bika. COOTHOCHUTEIBHBIN MaTepuan JIpyrux
SI3BIKOB, HAIPUMEpP, PYCCKOTO, JA€T OCHOBAHUS MJIsl MPEINOJIONKEHUN O HAIMO-
HaJIBHO-S3BIKOBOM crienuduke B 3Ton cdepe [3,4]. Takas cnenmduka MoKeT ObITH
CBsI3aHa C CYLIHOCTHIO BTOPUYHOTO ceMuo3uca [5].

PaccmarpuBaemas crneruduka KOHIIEHTPUPYETCS B 0cO00M ¢peiiMoBOM sizipe,
KOTOpoe o0Opa3oBaHo enuHuilei global u ee cucTeMHBIMU CBSA3SIMU. ITO SIPO MO-
KET OBITh OIPEIENICHO KaK SBJICHUE; 2 COOTBETCTBYIOIIAS €My CYIITHOCTh — CEMaH-
TUKO-TIparMaTuyeckasi IeJOCTHOCTh, HCCIeMyeMass B JIaHHOM Tojapasnene. Bo
(bpeitMOBOM SiZJpe MPECTABICHBI CHUCTEMHBIE CBSI3M: KaK COOCTBEHHO-JIEKCHYE-
CKHE, TaK M CEMaHTHYECKHE, He BKJIIOUaroIIue jJekcemy global, Ho ompenensiemblie
COOTBETCTBYIOIIMMH CMBICIIAMH, & TAKK€ KOMOMHAIIUHU TEPBBIX U BTOPHIX. DTUMH
CBSI3SIMU pPacKphIBaeTCsl OpEHI0Bas HOMUHAIMA — B 4acTHocTU, Avon. Hampumep,
(dbparMeHThl U3 HIDKETIPUBOAUMBIX KOHTEKCTOB:

Avon global philanthropy, in more than 50 countries around the globe, more
than 100 million women globally, the largest corporate-aftiliated philanthropy for
women in the world.

MHoroo0Opa3Hoe NpeacTaBiICHUE TII100aTU3aIMOHHOIO acleKTa MOXKET OBITh
YIOPSAIOYECHO JBYMSI OCHOBHBIMU B3aUMOCBSI3aHHBIMH XapaKTEPUCTUKAMMU:

- (bperiMOBBIE si/Ipa, CIIOCOOCTBYIOIINE MPArMaTHYECKOW YCTAaHOBKE Ha JOBE-
pHUE ¥ BKIIOYAIOIINE COOTBETCTBYIOIINE CEMOIPATrMEMBI;

- COOTHOIIIEHUE IIEJIOTO M YacTH, aKIECHTUPYIOIIEe CEeMaHTHKO-TparMaTuye-
CKYIO LIETTOCTHOCTh B UCCIIEAYEMOM aCIIEKTE.

OroBopuM JiB€ Pa3HOIJIAHOBBIX OCOOCHHOCTH: OOIIECUCTEMHYIO U JIMHEHHYIO.
B oOmiecucteMHOM IJ1aHe CIEAYeT, ONMUPAsCh Ha MOHSATUE TUTIEPCEMBI, TPE/IITOJIO-

KUTh CYIECTBOBAHUE THUIEPCEMOIPAarMeMbl, KOTOpasi ObIBAaeT MpeJcTaBiIeHa 00-
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Jie€ YaCTHBIMU MPOSIBICHUSAMHU [6]. B TuHEWHOM MiIaHe KOHTaKTHBII MOBTOP €/IH-
HUI[ TIPU TIPEICTABICHUH TI00aTN3alIMOHHOTO acCleKTa OKa3bIBaeTCsA B UCCIEmye-
Mo cdhepe NpUHIMNHATBHBIM. ETO0 MOXXHO yno1oOuTh CBOEOOpa3HOMY CITyKeOHO-
My CPEICTBY, OOECIEUHBAIONIEMY CEMaHTUKO-IIPAarMaTHYeCKyl 1EeIOCTHOCTh HO-
MUHAIUK TIPU GYHKIIMOHUPOBAHUU PacCMATPUBAEMBIX (HPEMOB.

PaccmoTpum Be yKa3aHHBIX OCHOBHBIX XapaKTEPUCTUKHU MOCIIEI0BATEIBHO.

1. Bo-niepBbIx, TpeOyIOT BHUMaHUs (PPEUMOBBIC siipa, CIIOCOOCTBYIOIINE Mpar-
MaTUYECKON YCTAaHOBKE Ha JIOBEpHE U BKIIFOYAIOIINE COOTBETCTBYIOIINE CEMOTIpar-
MeMbl. OTMEUYEeHHasi yCTAaHOBKA, (CBSI3aHHASI C PACTYIIEH MparMaTUYecKON 3HAYH-
MOCTBIO JIOBEpHS M OcBemaemasi B nHpopmarmonornueckux tpygax ®. byapu u
€ro mocyenoBaresneit [7], KOHKpETU3UPYETCs B TOM, YTO (PpeMOBOE SIpO BKITIOYA-
€T OIpEJICIICHHBIE CEMOTIPArMEMBI.

Boznukaer cnenuduueckuii KOMIUIEKC YEThIPEX Pa3HOIUIAHOBBIX 3JIEMEHTOB:
HOMUHAITUS B €€ CUCTEMHBIX CBS3SX — (DpeiiM, HaIleICHHBI Ha IOBEPHE, €ro TIIo-
OaM3aIMOHHBIN TTOTEHITUAT — CEMOTPArMeMBbI, aKTyalIM3UPyEMbIE B KOHTEKCTE.

Y OpeHmoBOl HOMHUHAIIMU Avon OMPENEeseTcss CEeMaHTHUKO-TIparMaThudeckas
IIEJIOCTHOCTh B CBS3U CO (hpeiiMOM, KOTOPBIN MPEACTABISIET 0COOYIO JeTepMUHA-
IIUI0 JIOBEPHSI, @ UMEHHO — YCIEIIHOE yJacTue OpeHaupyeMoro o0beKTa, opraHu-
3aIli¥, B UCIIEJICHUNA OHKOJIOTHYECKUX M JIPYTUX OMACHBIX BHYTPEHHUX 3a00JeBa-
HUM (B (PMHAHCUPOBAHUH PA3TUYHBIX CTOPOH OOpKOBI ¢ HUMU. [Iprdem macTaObl
ATOM JEATEIBbHOCTH W3HAYAIBHO BEIUKH U CTPEMSTCA K IJIAaHETAPHOMY
«popmaryy).

Takne equHMIBI, KaK BBIJCICHHEIC jajiee breast cancer m domestic violence,
OTpEeNeIIOT crenuduKy dperimMa, 11 KOTOPOro acleKT II00aIbHOCTH OpraHuYeH
¥ TpUHIOUNHAANIEH (peanbHas Ooprba co cMepTeNnbHBIMH Heayramu 3¢ ¢heKTHBHA
TOJIBKO B MEXTyHapOHBIX MacITabax):

Women's empowerment continued to be the focus through the early 1990s
when Avon began to increase its philanthropy with a new emphasis on breast
cancer; the Avon Foundation still awards scholarships for Avon Sales
Representatives and their families, as well as for the children of Avon associates.
The Avon Foundation is currently focused on two key causes: breast cancer and
domestic violence.

Hamonnenune ¢peiima, ¢ simepHoil mo3uiuelt OpeHIOBOM HOMHHAIMU Avon,

CIIOCOOCTBYET YKPEIJICHUIO JOBEpUs K HOMUHUPYEMOMY 00BbeKTy. M1 B KOHTEKCTe
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aAKTyaIM3UPYIOTCSl TUTIEpCEMOIparMeMa, KoTopas ONmpenemsieTcss KaK «MacIiTao-
Has 3a00Ta». CM. BBIJIETIEHHBIC HWKE €IMHUIIBI, HAXOSIINECS B CJIOKHON TECHOU
CBSI3H JIPYT C APYTOM U MPEACTABIISIIOIINE 3Ty THIIEPCEMOIIparMeMy

Through 2009, Avon global philanthropy raised and donated more than $725
million worldwide for causes most important to women. Since 1992 in more
than 50 countries around the globe, millions of dedicated Avon Representatives
have sold special Avon cause products, raising almost $150 million to end breast
cancer and domestic violence and to help in times of global emergencies.

SAnepubim s ppeiimMa okasbsiBaeTCs coueTanue fo care for all.

Ota crnenu@uyeckas CHUCTEMHOCTb JIETEPMUHUPYET 0COOyr0 eauHuIly Avon
philanthropy, o6o0maronyto Ha3HaueHue PpeiiMa u crienuPpuKy OpeHI0BON HOMHU-
HaIlUW KaK CEMaHTUKO-TIParMaTuueCcKoro 1ejioro B UCCIETyEMOM acIeKTe:

Avon philanthropy has educated more than 100 million women globally about
breast health care and provided mammograms to more than 14 million women.

[Tpuyem cemaHTHUKO-TIparMaTuyecKasi HEOOXOUMOCTh IPUBOJIUT K TIOSIBJICHHUIO
Ha Oaze emuHuUIl Avon philanthropy 6onee emkoro o6o3nauenus — Avon global
philanthropy. IMeHHO Takas neTepMuHAIUS 00€CTICUnBAET, YyIPOYHBAET CEMAHTHU-
KO-TIParMaTu4eCcKyro MeIOCTHOCTh HAMMEHOBAHUS AVon B UCCIIETyEMOM acIeKTe.

Bricokas wacTora n eqMHOOOpa3ue CBSA3EH OTMEUEHHBIX SAMHUI] HE MPUBOISLT
K KOHTEKCTYyaJbHON «MOHOTOHHOCTHY, MOCKOJBKY JIMHTBOIIParMaTudeckoe odec-
neYeHue T100aTu3alMOHHOTO aCIIeKTa COXPAHSIET UM aKTyallbHOCTb.

C 9TOl aKTyaabHOCTBIO CBSI3aHO pa3HOOOpa3ve OTMEUEHHBIX paHee JEeTepPMU-
HaIlMOHHBIX OTHoIeHu. Equaunel 4von u global cucremMHO cooTHOCSTCS Yepe3
rurnepceMoriparmemMy «maciradnas 3abota» [8, c. 45]. 1 sta COOTHECEHHOCTH
oOecrieunBaeTcs TpeMs JIMHUSAMH JI€TEPMUHALINN: (2) PACKPBITHEM TI00aTu3aiuu
B 3200T€ 0 MacmTaOHBIX CMEPTOHOCHBIX TpoOiemax; (0) MOMUYUHEHUEM JesATeNb-
HOCTH Avon MMEHHO 3TOH 3a00Te; (B) B3aMMHON 00YCIOBICHHOCTHIO MEXIY JIBY-
Ms BBINIEYKAa3aHHBIMH €UHUIIAMHU B JOCTATOYHO CIOXHOM ¢peitme. CM. 00beM-
HBI KOHTEKCT, B KOTOPOM KaKJasi JTUHUS JTOMUHHUPYET, a BCE BMECTE MPECTaB-
JSFOT CEMAaHTUKO-TPAarMaTHYECKy0 CUCTEMHOCTb:

(a) Avon Breast Cancer Crusade

The Avon Breast Cancer Crusade launched in 1992, and through 2009 has raised
and donated more than $640 million in more than 50 countries to accelerate breast

cancer research and advance access to care, with a focus on assisting the medically
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underserved. Funding supports awareness and education; screening and diagnosis;
access to treatment; support services; and scientific research. Beneficiaries range
from leading cancer centers to community-based non-profit breast health programs,
creating a powerful network focused on eradicating breast cancer and ensuring
access to care for all. Avon philanthropy has educated more than 100 million women
globally about breast health care and provided mammograms to more than 14
million women. In 2004, the 4von Foundation expanded its philanthropy to include
a second core issue: domestic and gender violence.

(6) The Avon Walk for Breast Cancer is the 4von Foundation for Women's
largest annual fundraising initiative. The series of nine 4von Walks for Breast Can-
cer are held each year from April to October in Houston, TX, Washington, D.C.,
Boston, MA, Chicago, IL, Rocky Mountains, CO, San Francisco, CA, Santa Bar-
bara, CA, New York, NY, and Charlotte, NC. From 2003 through mid-2010, the
Avon Walks have raised more than $350 million. The Avon Walk for Breast Cancer
also raises awareness as participants spend an entire weekend walking 39 miles (63
km) through cities and towns around the country. In 2009, hundreds of thousands
of donors supported more than 21,000 walkers and crew who participated, raising
more than $52 million.

(B) In addition to its corporate pursuits, the Avon corporation is involved in
philanthropic causes. The Avon Foundation for Women, an accredited 501(c)(3)
public charity, is the largest corporate-affiliated philanthropy for women in the
world. Avon founded the Avon Foundation for Women with its first grant, a $400
scholarship, in 1955. Avon was committed to helping women achieve their highest
potential of economic opportunity and self-fulfillment by empowering them
through scholarships and support for other forms of educational and occupational
training and advancement.

MuoroMepHasi — TpexacleKTHasi — JIETEPMUHAIMS OKa3bIBA€TCS CHUCTEMHBIM
CIIoco00M 00eCTIeYnTh 0COOYIO IEJIOCTHOCTh PACCMAaTPUBAEMON HOMUHAIIUH.

2. Bo-BTOpBIX, 3aCiTy’>KMBAaET BHUMAaHUS TaKas XapaKTEPUCTUKA U3 ABYX OCHOB-
HBIX, KaK COOTHOIIICHHE IIEJIOT0 U YaCTH, aKIEHTUPYIOIIee CeMaHTUKO-TIparMaTu-
YEeCKYIO I[EJIOCTHOCTh B MCCIeyeMOoM acriekTe. Kak mo3BossieT mojarath MaTepu-
aJ1, 1EeIOCTHOCTh OMpPEAENAeTCS IBYEIUHO: U B IJIaHE CBA3EH Mexay (pparmeHTa-
MH, ¥ B paMKax omnpezeneHHoro gpparmenTa [9]. B miane cBszeir Mmexay ¢pparmeH-

TaMH CCMAaHTHKO-IIPArMaTH4CCKYI0 ICJIOCTHOCTD 6p€HI[OBOfI HOMHMHAIIUHK I10-pa3-
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HOMY YKPEIUISeT KaK/bI ()parMeHT: OHU BBICTYMAIOT KaK COBMECTHO HEOOXOIH-
Mble. B paMkax ke onpeieneHHOro ¢parMeHTa 1eJIOCTHOCTh PACKPBIBACTCS B CBSI-
3 ¢ COOTBETCTBYIOIIUM (peiiMOM, KAK MUHUMAJIBHO JOCTaTOYHAs.

Jlnst HoMuHau Avon B €€ CEMaHTUKO-TIPAarMaTHYeCKOM 1EeTOCTHOCTU Xapak-
TEpHA CIEAYIOIas IernoyYKa YeThipex PparmMeHToB. B mepBoMm ¢parmente ompene-
nsieTcs crienuduaeckast CyIHOCTh HOMUHAIIMY KaK TaKOBOM, TpUYeM B Ti100amn3a-
IIMOHHOM AaCTIeKTe.

Takast xapakTepHCTHKa BKJIIOYACT JBE Mepbl. BO-TIEpBBIX, HOMHHAIIHUS BBICTY-
MaeT Kak I1eJIoe, MOCKOIbKY €€ CEeMaHTHUKO-TIParMaTU4YeCKyIo OMPEeeIeHHOCTD, 3a-
BEPIICHHOCTh MOJTBEPKIAIOT CUCTEMHBIE CBOMCTBA. (DTa yepTa MPOSBISIETCS BO
BcexX ueThipe (pparmeHTax). B To ke BpeMsi oHA — 4acTh 0oJiee CIOXKHOTO IIEJIOTO,
WHOU CTPYKTYPBI, B 00JIee MHOTOCIIOWHOM (peiime, 100 BCTyIaeT B CBSA3H C MOCTIe-
nayromumu pparmentamu. Cwm.:

The U.S. Avon Foundation helps guide the global efforts of Avon Breast
Cancer Crusade programs that raise awareness and funds in more than 50
countries. Programs include the sale of unique fundraising products, special events,
and award-winning public service advertising. In 2005, Avon launched an annual
Avon Walk Around the World for Breast Cancer, a global fundraising initiative
that spans the globe, encompassing walks, runs, concerts, conferences, and
workshops. In many parts of the world, these events help break the cultural, social,
medical and financial barriers to access to care and finding a cure for breast cancer.

Bropoii pparmenT paccMarpuBaeMoi IIEMOYKH PENPE3CHTUPYET Y TOU Ke HO-
MUHAIUHA AVOn CTAaTyC YacTU B OOBEKTHOM YTOYHEHUH: OHA KOHKPETH3UPYETCS Ue-
pe3 O0BEKTHI AEATETHHOCTH, M TAKUM 00pa30M JIOTIONHSAETCSA KaK CYIIHOCTh HOMU-
HaIlMM, TaK 1 OoJiee cioxHoe dperiMoBoe menoe. CM.:

Avon Foundation Speak Out Against Domestic Violence program

Avon's extraordinary global reach and capacity to mobilize through its more
than 6.2 million independent Avon Sales Representatives enabled the company to
expand its philanthropy to include a second core issue: domestic and gender viol-
ence. A McKinsey study (conducted pro bono for the Avon Foundation) confirmed
that domestic violence is a critical issue of concern to women worldwide. As with
breast cancer in the early 1990s, domestic violence in 2004 was a topic that was
difficult to discuss, although it was an issue of tremendous concern that affected
millions of women. To combat the difficulty of “speaking out” against domestic
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violence, Avon uses its woman-to-woman network and power as a household name
to raise funds and awareness to held end the cycle of violence.

B TpeTheM parMeHTe mernovKky MeIOCTHOCTh YTOYHSETCS 332 CUET MPOIIECCHBIX
ceMoIIparMeM — BBIJICIICHHBIC STUHUIIBL:

Since its inception in 2004, the Avon Foundation’s Speak Out Against
Domestic Violence program has awarded more than $12 million to more than 400
domestic violence organizations across the United States to support awareness,
education, direct services and prevention programs, with a special focus on
children affected by domestic violence. Avon has also launched efforts in more
than 50 countries to raise funds for this cause through product sales and to raise
awareness through the dissemination of information by global Avon
Representatives. In a few short years, Avon global philanthropy has committed
more than $16 million to end violence against women, including more than $8
million coming from the global sales of 4von Empowerment products.

Hakoner, deTBepThlii (hparMEHT IEMOYKH JIMHTBOIIPArMaTHICCKH 3aKOHOMEP-
HO 00001IaeT eme OJHy CTOPOHY IEJIOCTHOCTH — pe3ysibraT. CeMaHTHKO-TIparMa-
TUYECKasl IEJIOCTHOCTh HOMHUHAIMU Avon, C €€ CyIIMMH, OOBEKTHBIMH, IPO-
IIECCHBIMM CBOMCTBAaMH, OKa3bIBACTCS HEOOXOJMMOM COCTAaBHOM YaCThIO, OIpeE/Ie-
JISIOMICH eIe OJIHY 4acTh — PE3yJIbTaT, B CIIOKHOM ()PEHMOBOM IIEJIOM C T'yMaHH-
CTUYECKOU Mep(PeKIMOHUCTCKON JOMUHAHTOM:

... That contribution—the largest one-year corporate contribution in the fund’s
history—supported the expansion of UNIFEM projects around the world. Avon re-
newed its support of UNIFEM in 2009 with an additional $250,000.

In 2009, at Avon’s Washington DC Global Summit for Women and Justice, the
Avon Foundation announced important new initiatives to eradicate violence against
women and help ensure justice for women worldwide, including a $1.5 million grant
to launch the Avon Global Center for Women and Justice at Cornell Law School.

BrInosTHeHHBIN aHAJIA3 TA€T OCHOBAHWUS JIJISI CHCTEMBI BBIBOJIOB.

1. /IBe moacucTeMbl OPSHIOBBIX HOMHHAIIMNA: ¢ aKIICHTHPOBAHUEM HAIIHOHATb-
HOTO W TJIO0ATU3aIMOHHOTO aCIIEKTOB — MPAarMaTu4eckKu COOTHOCHTEIbHBI. C TOU-
KH 3pEHUSI CEMaHTHKO-TTParMaTUIeCKOW CUCTEMHOCTH aHTIIMICKOTO sI3bIKa, 00a ac-
MeKTa 00eCTICUNBAIOTCS Pa3BETBICHHBIMU cpeAcTBaMu. HeT ocCHOBaHMIA TOJIarars,

4dTO IIPOAYKTHBHOCTD nepBoﬁ IMOACUCTEMBI YMCHBIIIACTCAI.
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2. OTMeueHHass COOTHOCHUTEIBHOCTh HE 03HAYaeT TOXKISCTBA ABYX IOJICHUCTEM,
Ha00OpOT, OHa MpeArnoiaraeT pasandre. [lokazareapbHa HE OTMEUaBIIAsACS paHee, HO
JOCTATOYHO OYEBHIHAS CIieln(HKa rI100aIM3alMOHHOrO acleKTa: OH ONPEACIIeTCS
y ©IUHHIBI KaK Pe3yJbTaT CEMaHTHKO-IPAarMaTHYCCKOro Pa3BHUTHSA, TO €CTh Kak
BTOpHUYHAS CYIIHOCTb, HO HE IOSBIIIETCS C BO3SHMKHOBCHHMEM HOMHUHAIIUH, M3HA-
YaJIbHO (B OTJIMYKE OT HAIIMOHAJIBHOIO acIeKTa, KOTOPBIA OOBIYHO MPEANOIaracTcs
M3HAYaJIbHO). DTa YepTa 3aKpeIuieHa Creu(puIeCKUMU CUCTEMHBIMU CBSI3SIMH.

3. O06e nmoacucTeMBI 001a1al0T €AUHCTBOM U COOTHECEHHOCTHIO. EquHON mis
HAIMOHAJIBHOTO M TJIO0AIM3AI[MOHHOIO aCIIEKTOB SBIISICTCS CEMaHTHKO-TIparMaTH-
yeckas BbIIEICHHOCTh. OHa KOppeaupyer ¢ MIyOMHHBIM cBOcoOpa3ueM OpeHaa C
HaIlOJIHEHHEM (DpeliMOB, YTO OJaronpHATCTBYET Pa3HOOOpa3HI0 M IPOIYyKTHBHO-
CTH 00€MX PacCMOTPEHHBIX MojcucTeM. COOTHOCUTEIIBHBIC PAa3IMUUs MEXKIY JIBY-
Ms MOJCUCTEMaMHU MHOr00Opa3Hbl U yHopsaoueHbl. OCHOBHBIX OIPEACIISIOTCS
YCTOMYHMBOCTh Y HOMHHAIIMK C HAIIMOHAJIbHBIM aCIIEKTOM M CEMaHTHUKO-IIparMaTh-

4CCKad ACTAaIN3alus y HOMI/IHaHI/Iﬁ C F.]'IO63J'II/133LII/IOHHBIM ACIICKTOM.
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