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The article written within the framework of cognitive linguistics shows the influence of Latin 
component  on  development  of  the  English  publicistic  discourse.  The  influence  of  the  Latin 
language manifests itself to a considerable extent in frames of the key concepts of the publicistic 
discourse  –  nation,  welfare.  At  the  same  time,  the  Latin  language  is  directly  involved  in 
development of inflexibility of certain sub-types of the English publicistic discourse,  inter alia, 
public speech. The hypothetic model of the institutional discourse type under analysis is developed 
on the basis of inflexible discourse sub-types as they represent the influence of Latin component to 
the maximum extent. The Latin elements manifest themselves in all the basic constituents of the 
English publicistic discourse model – “participants”, “contents”, “text” – excluding “scene”. In each 
constituent the Latin influence is displayed by high, moderate or implicit degree of presence. 
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