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Cherepanov E.V. On the quantitative description of monopoly consumer market

It is conducted a quantitative study of the monopoly of the consumer market. In the consumer
market, the seller (manufacturer) seeks the maximum profit. As shown in a monopolistic market
price of a commodity is equal to its marginal value. Using these facts, managed to get a view of the
functional relationships between the main categories of trade (production) and demand
(consumption) for a monopoly market.
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