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[Morgunova M.N., Lazareva E.A.
Modern English gender oriented advertisement: lexico-semantic analysis]

The article provides lexico-semantic analysis of English gender-oriented advertisement.
Stereotypical feminine and masculine images transmitted through modern English advertisement on the
verbal level are classified, and lexico-semantic features of their representation are identified. The article
highlights regular lexical markers of "female" and "male" advertisements selected from texts published in
popular gender-targeted magazines and commercials. The authors identify similarities and differences of
lexical peculiarities in advertising texts, designed for male and female target audience.
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JJis1 COBPEMEHHOTO SI3BIKO3HAHUSI XapaKTEPEH BO3POCIHIMIA MHTEPEC K M3YUCHUIO
CaMbIX pa3HbIX OOBEKTOB ¢ TOYKH 3PEHMS TCHJICPHON KOHIICMIUU. B 11eHTpe BHUMAa-
HUsA OTCUYCCTBCHHBIX U Bapy6e}KHI>IX HCCHGHOB&T@HCﬁ HaxXOoIATCA KYJIBTYPHBIC U CO-
aTbHbIE (DAKTOPBI, KOTOPHIE BO MHOTOM OOBSCHSIOT KOMMYHHUKATUBHOE TTOBE/ICHUE
MYKYUH M KCHIINWH, 4 TAKKC CTCPCOTHUIIHBIC IIPCACTABICHUA 00 ux OCO6€HHOCTHX,
OTHOIIICHHE 00IIIeCcTBa K MHANBHUIaM pa3HbIX mojioB. Kak 3amedaer W.E. ['epacumen-
KO, ((HpHO6p€TaIOT Ba’)KHOCTb 3HAHM:A, KOTOPBIC CTOAT 34 A3BIKOBBIM 3HAKOM U SAB-
JISIFOTCS KyJIBTYPHO OOYCIIOBJICHHBIMH: BepOaTU3aIusi ONMPEIEICHHBIX CTEPEOTUITHBIX
NpEeJICTaBIICHUI, TEKCThI KYJIbTYpbI, (popMupyromumecss Ha 06a3e akTyaJbHBIX CMBIC-

JIOB, BAYKHEHIINE KYJIbTYPOJOTMYECKUE KATErOpUH, B TOM YHcCIe U “TeHaep » [1].
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bousbiioit mHTEpEC I JIMHTBUCTUKYU C TTO3ULIMN T€HAEPHOTO MOAXO0a MPEICTaB-
JISIFOT PEKJIAMHBIE TEKCTHhI, T. K. OHU CTPOSTCS, KaK MPaBUJIO, HA OCHOBE paclpocTpa-
HEHHBIX TeHIepHbIX cTepeoTunoB. Tak, O.b. MakcumoBa roBOpUT 0 TOM, YTO pEKJIa-
Ma, «TIO3UITUOHUPYST UHIUBHUIA B OCCUMCICHHBIX CUTYAIUSIX, BO3MOXKHBIX B YCIIOBH-
X CBOOOJHOTO BhIOOpa TOBapoOB <...> CHaOXkaeT Hac WH(pOpPMAITUEH O TPUHATHIX B
JTAHHOM OOIIIECTBE MpaBWIaX MOBEJACHUS, MOPAIbHBIX HOPMaX, 00pase >KU3Hm» [5, C.
247]. I'ennepHbIil MapamMeTp SBISIETCS BaKHOU JeMorpaduuecKor U COIMaTLHON Xa-
PAKTEpUCTUKON aJipecaTa PEKIaMbl, YUUTHIBAIOIIUN HE TOJBKO (PU3UOJIOTHUECKUE
pa3nuyusl, HO U pa3iuyus B 00pa3e »U3HH, [ICHHOCTHBIX OPUEHTHPAX U YCTAHOBKAX.
CoBepIIIeHHO OYEBUIHO, YTO PEKJIIAMHBIN TEKCT, CO3JJaHHBIN 0€3 ydeTa JaHHBIX Xa-
PaAKTEPUCTHK 1IE€JI€BOM ayUTOpUH, HE OyeT 10cTaTouHO AP HEKTUBEH.

Ilenpro HACTOSIIEH CTAaThH SBISICTCS aHAIU3 CIIOCOOOB JIEKCHUSCKOH Perpe3cH-
Talliy T€HAECPHBIX CTEPEOTUIIOB HA MTPUMEPE COBPEMEHHBIX aHTJIOSA3BIYHBIX PEKIIaM-
HBIX TEKCTOB. J[JI1 JOCTHMKEHUS MOCTaBICHHOW L€ HAMU ObUIA MPOAHAIU3UPOBA-
HbI T€HJIEPHO a/IPECOBAHHBIE PEKIAMHBIE TEKCThI U3 aHIIOA3BIYHBIX 3JIEKTPOHHBIX U
nevyaTHbIX KypHaiaoB: Cosmopolitan, Glamour, JOY, Men's Health, Esquire u GQ, a
TaK)Ke PEKJIIAMHBIX POJIMKOB, OTOOPAHHBIX METOAOM CIUIONTHON BEIOOPKHU M3 OOIIETO
MaccuBa paktuyeckoro marepuana (200 pekIaMHBIX TEKCTOB).

PexnamHbIe TEKCTBI, apecaToM KOTOPBIX TPAIUIIMOHHO SIBJISIETCS JKEHILMHA, MOX-
HO OOBEOVHUTH B CIEAYIONIME TEMAaTUYECKUE TPYMIbL: <«JIETW», «IOMAIllHEe
XO3HCTBOY», «BHELITHOCTHY, «JIOMAITHAE KUBOTHBIE». C TOUKU 3pEHUs pa3IMiui B Te-
MaTUYECKOM COJIEPKAHUH KEHCKON M MYKCKOM PEKIIaMBbI CYIIIECTBYIOT CHEIU(PUIECKUE
TOBapPbI, KOTOPHIMHU TIOJIL3YIOTCSI TOJIBKO MY>KUHHBIL. JTO AJIEKTPOOPUTBEI, TPUMMEPHI,
OpYy>Xue, TieHa [T OpUThs, CTPOUTENILHBIE TOBAPHI, IUHBI JJ1s1 apToMo0uiert u ip. O-
HAKO CIIEyeT OTMETHTh, YTO B TIOCIIEHEE BpeMsi HaOmoaeTcs TpaHchopMalus reH-
JIEPHBIX CTEPEOTHIIOB B OOIIECTBEHHOM CO3HAHWHU: >KCHINMHA CTAaHOBUTCS aKTUBHOM,
po(heCCHOHAEHO OPUEHTUPOBAHHOM, CTPEMHUTCS pea30BaTh Ce0sl KaK JIMYHOCTD;
COBPEMEHHBIN MY>KUMHA CTApPAeTCs BBITJISICTh MOIHBIM, CTHIBHBIM, YXOKEHHBIM, (H-
3UYECKHU MPUBJIEKATENbHBIM U CEKCyallbHbIM. KpoMe Toro, B 3amaiHoi pekyiame Hepe/l-
KO TPEACTaBIEHbI CUTYaIlUH, KOIJIa O €]Ie PACCYXAAeT My»4rHa (OH CTOUT y TUIUTHL, a
OHA MPHUXOAUT C PAdOTHI M XBAJMT €r0); WM MY>XYMHBI OSCETyIOT O JIOCTOMHCTBAX W
HEJIOCTaTKaX CTUPATBHBIX MOPOIIKOB. TO €CTh, B CTpaHax pa3BUTOro (heMHHM3MA U TO-
JIEPAHTHOCTH K aIbTEPHATUBHBIM OJJHOMOJBIM COKO3aM PACIIMPEHBI U Pa3MbIThI T€ T€H-

JIEPHBIE CTEPEOTUIIBI, KOTOPBIE €I1IE MPUCYILM IPYTUM KyJIbTypaM. B 3amagHoi pexiname
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MBI MOJKEM HaOJTFO/IaTh SBJICHUE TMHAMHYECCKON TeHICPU3AIINI; U3MEHEHHE TI0JI0-POJie-
BBIX CTEPCOTHUIIOB B PEKIIAMHBIX COOOIICHUSX; HEUTPATM3AIMIO TeHICPHBIX ITPU3HAKOB
U METPOCEKCYAIIbHYI0 peKiiaMy (TePMHH «METPOCEKCYyaTbHOCTDY BIIEPBBIC OBLT TIPH-
MeHeH OpuTaHckuM KypHamucToM Mapkom CumriicoHoM B 1994 rony).

MOXHO yTBEpKIaTh, UTO JJI1 COBPEMEHHOM PEKJIaMbl XapaKTE€pHA HEUTpaJIU-
3alys TEMaTHYECKON HapaBlIeHHOCTH TOBapoB. Cleayrolne TeMaTHIeCKHE TPyII-
Il TOBApPOB, CUUTABIIHMECS paHee T'CHICPHO OPHEHTUPOBAHHBIMH, CETOMHS TPE-
CTaBJIAIOT OJIMHAKOBBIM WHTEPEC YISl KCHIMUH W MYXYHH: KOCMETHYECKUE CPEJI-
CTBa, OJICK/a, aKceccyapbl, aBTOMOOMIIH, CUTApEThI, AJIKOTOJIb  JIP.

Jlasiee paccCMOTPUM T'eHACPHBIC CTEPEOTHITBI, KOTOPHIE UCIIOIB3YIOTCS TIPU Xa-
PaKTEPHUCTUKE TOBapa B aHIJIOS3BIYHOM PEKIIAMHOM TEKCTE, M CPEIICTBA UX Perpe-
3CHTAIlUU Ha JICKCHYECKOM ypOBHE. B peKiIaMHBIX TEKCTaX, OPUCHTHPOBAHHBIX Ha
KCHIIWH, MOKHO BBIJICITH TPH JOMHUHAHTHBIX 00pasa: KpacuBas >KCHIUHA, 3]10-
pOBast JKEHIIIMHA U CBOOO/THAS KECHIIUHA.

1. O0pa3 «kpacuBasi 9yBCTBEHHAsS KCHINNHA». PeKIIaMHbIC TEKCThI, pACCUUTAH -
HBIC Ha )KCHCKYIO ayJMTOPHIO, MPU3BIBAIOT K KPACOTE, CEKCYaTbHOCTH, CMEIIOCTH H
PacKOBaHHOCTH. DTOT 00pa3 OTpakaeTcs B peKiiaMe KOCMETHUECKHUX TOBAPOB, OJIe-
KJIbI, TEXHUKH, YKPAIICHUH, TIPEIMETOB HHTEphepa:

Estee Lauder. More defined. More conditioned. More beautiful lashes
(pekiamMa KOCMETHKH ).

B 21 Beke ®U3Hb COBPEMEHHOW KCHIUHBI HEBO3MOXKHO TPECTABUTh O3 aB-
TomoOwmIeld. OIHAKO JJIs JKCHIIMHBI BHEIIHUW BUJ aBTOMOOWJIS BakKHEE CamMoro
TPAHCIIOPTHOTO CPECTBA:

Jaguar. Admit it. Your car is a giant handbag. A fast and powerful one, but a
handbag all the same. So shouldn’t your biggest accessory have style? Why not
pop into a showroom and try on Crystal Silver.

K renmepHoMy cTepeoTHITy KPacOThI alleJIUPYET Jake peKiiaMma aJKoTOJIb -
HBIX HAITUTKOB:

MARTINI. Stay late but stay beautiful.

3HaYUMOCTh KOHIICTITA «KPAacOTa» aKTYaTU3UPYETCs MPH MOMOIIH YaCTOTHOM
nexkceMbl beauty m nepuBara beautiful B ux OyKBaJbHOM 3HAYEHUH, MeTadopuye-
ckux Tpancopmaruii (gold, glow, glitter, shine, jingle...), SMOTUBHBIX IpHUJIara-
TeNbHBIX (gorgeous, irresistible, divine...), a Tak’ke CPaBHUTEIBHBIX KOHCTPYKIIHMA

Y MPEBOCXOIHOM CTEIIEHU CPABHEHHMS ITPUJIAraTelIbHbIX:
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Bathe in gold and your skin will be smooth as silk! Natural beauty! Natural
Ingredients! Natural glove!

Let yourself glitter from the inside out. Let yourself feel the joy. Let yourself
jingle all the way. Let yourself shine.

My skin has a healthy glow I never knew it had.

Divine Shoreline. Transport yourself to a world of Par-A-Dice. The friendliest
casino on the water.

JlexcrYecKM MapKepoM >KEHCKOM PEeKIIaMbl SIBIISICTCS CYIIECTBUTENBHOE diamond.:

Dior Christal. Sapphire crystal and diamonds.

Backes & Strauss. Master of Diamonds since 1789.

De Beers. Because a diamond is forever.

MOUSSAIEFF. From a collection of Natural Fancy Coloured diamond rings.

B npuBeaeHHBIX IpUMepax, MPEACTABISIONINX COO0HM peKiIaMy HapydYHBIX 4acoB U
IOBEJIMPHBIX YKPaIICHUH, JIeKceMa diamond, Ha Halll B3IV, IpeTepIeBacT OIpec-
JeHHOe MeTaoprdeckoe repeocMbiciacHre. Ha OykBanbHOE 3HAYEHUE «AparoneHHbIN
KaMEHb» HACJIAaUBAIOTCS JIOMOJHUTEIbHBIC KOHHOTALMH ITO3MTUBHON OICHOYHOCTH:
«KpacoTa», «0JeCK», «POCKOIIIbY», «0orarcTBo». Kak BuauM, B pekiiaMe Hapy4yHbBIX Ya-
COB, TaKXKe KaK U B PeKJlaMe aBTOMOOMJICH, TEXHUYECKHE XapaKTEPUCTUKU TOBapa yXo-
JSIT Ha BTOPOH IIJIaH, a MPUOPUTETHBIMH OKA3bIBAIOTCS BHEIITHSS ITPUBJICKATEIIEHOCTb.

2. O0Opa3 «310poBasi >KCHIIMHA» BCTPEYACTCS B pEKIaMe, aKTyaaIu3upYyIOIICH
U0 MPaBUIILHOTO MMUTAHMS U 3J0POBOr0 00pa3a KM3HH. Pa3IMyHOro poaa CTpecchl,
HETaTUBHOE BO3JICHCTBHE OKPYIKAIOIICH CPeIbl, HEMPABUILHOE IMTAHUE 3aCTaBIISIOT
KCHIIMHY yIEJIATH 0OJIbIIIOC BHUMAHUE CBOEMY 37I0POBBIO M 37I0POBBIO CBOCH CEMBH:

Make a molehill out of a mountain! Quick tiredness, impatience, problems
with sleep, stresses. The often reason of these symptoms is chronic stress
which lead to magnesium deficit in your organism. Magne B6 — combination
of magnesium and B6 vitamin which helps you to get rid of your problems
(pekinaMa MEJUIIMHCKOTO Mpenapara).

BIOTHERM. Better skin texture (pekinama Kpema).

JlaHHBIE TPUMEPHI UIITIOCTPUPYIOT BBEIACHUE B )KEHCKUM PEKIAMHBINA TEKCT
HAay4YHOM JIEKCHUKH, YTO C OJJHOM CTOPOHBI, BBIIOJHICT HHPOPMATHBHYIO (PYHK -
U0, C JIPYTOM CTOPOHBI, MAHUIYJIUPYET MOBEICHUEM IMOTCHIHAIbHBIX IOKY -
narenei, yoexaas ux B 3¢ (PpeKTUBHOCTU JAHHOTO Tpemnaparta. TepMUHBI U Tep -

MHHOJIOTHYCCKHUEC CJIIOBOCOUYCTAHHUA AIICIUIMPYIOT K pPAMUMOHAJIBHOMY MBIIIIC -
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HUIO KEHCKOM ayJauTOPHUH, yOeKaas, YTO 3TOT TOBAp KAaUYE€CTBEHHBIN M HAJICK -
Hbeli. [IpuBeneM emie oauH IpUMeEp MOJ00HOr0 poja:

New advances in stem cell research. It’s proven: skin regains visible signs
of youthfulness.

B nmannoM mpumepe, mOMHUMO TEPMHUHOJIOTHYECKON €MHULIBI Stem cell research,
MOKA3aTeIbHON SBIIACTCS TakKe JiekceMa youthfulness. BaxHoW XapaKTepUCTUKON
KCHIIMHBI B PEKJIAMHBIX TEKCTax cTal e Bo3pacT. J[Is KEHCKOM peKJIaMbl Bey -
MM apryMEHTOM, YOKIAIOIINM JKEHIIMHY B HEOOXOJAMMOCTH TPUOOPECTH NaH-
HBIA TOBAp, SABJIAETCS OOEIIaHWE KPacoThl W MOJOAOCTH. [loaTOMy coBpeMeHHas
peKIamMa U300MITyeT CIIOBaMU young v IPOU3BOIHBIMU youth, youthfulness.

Helps overcome skin problems, Helps you feel better; Helps you look younger.
Made my skin feel smooth and young again.

B JkeHCKOH pekiiaMe 3a4acTylo aKIEHTHPYIOTCS HE CTOJBKO TEXHHUUYECKHE
0COOCHHOCTH TOBapa, a CKOpee dMOIMOHATbHBIE XapaKTEPUCTUKHU: ONIyIICHUE
3a00THl U HAJIE)KHOCTH, KOTOPBIC TOBAp MOXKET IOJApUTh ¢l U ee cembe. | eH-
JICPHBIA CTEPCOTHUIl «3a00TIMBas MaTh M JK€Ha» DKCIUIMIIUPYETCS JIEKCEMaMu
U3 TeMaTUYeCKOU Tpynmsl «family:

Parental Controls help Safeguard your kids online.

Vacuum cleaner Miele BabyCare is special for households with small
children. Better things for better living.

Family Values. Take on a Whole New Meaning.

Have you had your protein today? To help keep your family going strong all

day, try Tyson beef tips in gravy for protein you can really sink your teeth into.

3. Obpa3 «cBoOoaHas xkeHuHa». CoBpeMEHHas peKiama MPU3bIBaeT JKCHIIU -
HY K CBOOOJIC B IIPUHATUHU PEIICHUI, B BHIOOPE CBOCTO CTHJISI M MHIMBHUIYaIbHO-
CTH, B CTPEMJICHHH BJIAaCTBOBATh HAJl MY XYHMHAMH, BPEMCHEM U MHPOM. DTOT IIPH-
3BIB MOXKHO IPOCIICIUTH B PEKIaMe CaMbIX pa3HO0Opa3HBIX TOBAPOB U YCIYT:

What colour is your life? The new Samsung Genio touch. With a large touch
screen, effortless social-networking capabilities and a choice of vibrant colours,
staying in touch couldn’t be more fun (pexiiama cmapTdoHa).

Ecology. Equality. Independence. The more you look at the world, the more
you recognize people’s different values (pexnama puaancoBoro xomauara HSBC).

Revion. Revolution of color. Everything in your power. For the stylish leader

(pexnama KOCMETUYECKOTO CPEJICTBA).
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Jlekcuaeckue Mapkepol leader, revolution, power, life, world, equality,
independence, new, effortless, vibrant akiieHTUPYIOT 00pa3 aKTUBHOM, CBOOOHOM,
PUCKOBAHHOM >KCHIIMHBI, TOTOBOW Ha JIFOOBIC SKCIIEPUMEHThI. OTMETHM, YTO JICK-
ceMbl leader, power, independence TpagUIIMOHHO aCCONMUPYIOTCS C MACKYJIHHHO-
cThio. JlaHHbI (HaKkT OOBACHSIETCS W3MEHEHUEM TEHACPHBIX CTEPEOTHUIIOB, (pemu-
HU3aIMeln o00IIecTBa, PacpoCTPAaHCHHEM OTHOTIONBIX COIO30B.

O6pa3 cBOOOAHOM, HE3aBUCUMOW, PUCKOBAHHOW >KCHIIUHBI TPAHCIUPYETCS
IIPU TIOMOIIH SIPKUX, BEIPA3UTEIbHBIX MeTa(op B peKiIaMe pa3IMYHbIX TOBAPOB:

You’ll be the queen inside the king (pexiamMa aBTOMOOWIIS).

Beauty inside the Beast (pexitama HUXHETO O€IIbsI).

CoBpeMeHHas JKEHIUHA CMEJI0 SKCIICPUMEHTHPYET CO CBOMM BHEIIIHHM BHIOM
1 He OOMTCS BBI3BATh OCYyXkJIeHHE. [[aHHBIM 00pa3 MapKHpPyeTCs MPEBOCXOIHBIMH
npedurcamu: super-, mega-, ultra-; OTpUNATSIILHBIM MPEYUKCOM un-, TIOAICPKH-
BaOIIIMM HEOIPAHHUYCHHBIH 00BbEM:

No more compromise! Super 12 hour wear — super soft — super shine.

Wild mega volume mascara up to 3X volume’ fierce lashes unleashed.

Lip gloss — ultra shiny. New mouth-watering ultra glossy shades, for plump
luscious lips. Believe in Beauty.

AKTyanu3anusi TOBapHBIX CBOMCTB JOCTHIaeTCs MCIOJIb30BAaHHEM SMOTHBHOM
JIEKCUKH, CO3AI0IIEH TOJIOKUTEIbHBINA SMOIIMOHANIBHBIN (OH: Soft, glossy, mouth-
watering, luscious, intriguing, revealing.

HecMoTpst Ha mpoHcXoAsiHe B OOIECTBEHHOM CO3HAHUU MOJH(UKALINK TeH-
JICPHBIX CTEPCOTHIIOB, B JKCHCKOM pPEeKjIaMe MO-IIPEKHEMY aKTyallbHbl TPaIUIUOH-
Hble (EMHUHHHHBIC OO0pa3bl JKCHIIUHBI-MATEpH, XO3SAHWKH J0Ma (CM. IPUMEpPHI
BBIIIIC) U JKCHIIUHBI-BO3IFO0JICHHOM, YTO SKCIUIMIIMTHO BBIPAYKACTCS IIPH ITOMOIIN
JICKCHKH TeMaTHUYECKOM IPYIIIbI «lovey:

Patek Philippe. Begin an enduring love affair.

Tiffany Keys. An intriguing invitation. A revealing discovery. A promise of
adventure. A whispered romance. A question answered. A secret kept.

MbI MOKEeM KOHCTaTHPOBATh, YTO B JKEHCKOM peKJIaMe IeHACPHBIC CTECPEOTHUIIBI
MapKUPYIOTCSL JIEKCUKOW TeMaruueckux rpynn «family», «love», «beauty»,
«independencey. JIJis )KEHCKOH peKIaMbl XapaKTEPHO HCIIOJIb30BAHUE SMOTHBHOM

JIEKCUKH, CO3/IAIOIICH MOT0KUTEIHHBIN SMOITMOHAIBHBIN (HOH.
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Jlaiee pacCMOTPHUM aHIJIOS3BIUHBIC PEKIAMHBIC TECThI, OPUCHTUPOBAHHBIC HA
MY>KCKYIO ayJIUTOpHIO. Bce XapakTepucTHKH ajapecara B MY»KCKOH peKJiaMe MOK-
HO OOBEIMHHTH B CIACAYIONTHE 00pa3bl:

1. MyX4KMHa — aBaHTIOPUCT, OXOTHHUK, 3aBOCBATEIIb, HCKATENIh MPUKITIOUCHHIH,
BEIIMKUU TIOKOPHUTENIh HEM3BEIAHHBIX MPOCTPaHCTB. JlaHHBIA o0pa3 perysspHO
MIPOCIICKUBACTCS B PEKJIaMe Pa3IUYHBIX TOBAPOB M Yallle BCETO MapKUPYETCS JICK-
ceMoit discover 1 CHHOHUMOM explore, HETIOCPEICTBEHHO TEpealoImux 00pas my-
TEIICCTBCHHUKA M IEPBOOTKPHIBATENA. ACCOIMATUBHO OJIM3KUE JICKCEMBI Wings,
beyond, height ycunuBaroT 00pa3 MOKOPUTES HOBBIX BEPIIIHH.

On the wings of Goodyear (pexiama IIvH).

Land Rover — Go Beyond (pexnama aBToMoOMIIEH).

Crafted for new heights (pexiiama 9acoB).

Discover your very own Glennfiddich (pexnama anxoross).

The more you look, the more you discover (pekiiama aJIKOTOJIs).

ACER. Explore beyond limits (pexinama HOyTOyKa).

2. MyxurHa yBepeH B ceOe, TOUHO 3HAET OCHOBHYIO 1I€JIb CBOCH >KHU3HH, BCE-
I71a JOCTUTaeT CBOMX IIEJCH M pellaeT mocraBieHHbIe 3aaauyu. OH 00agaeT Taku-
MU COLMAJIbHBIMH XapaKTEPUCTHKAMU, KaK MPECTHIK, BIACTh, IPU3HAHKUE, MATCPH -
anpHOe Ojaromoirydue. Takue BakHbIE MACKYJHWHHBIC XapaKTCPUCTHKH MapKHPY -
I0TCS JIEKceMaMu high, excellence, power, profits, personal:

Creating a Higher Standard. Cadillac cars.

The world’s most advanced headphones.

The Power of Dreams. HONDA.

Power is nothing without control. PIRELLI

Our bank. Your profits.

Lumia 735 with Cortana, your very own personal assistant.

Passion For Excellence. BRIDGESTONE.

3. MyX4MHa C TaKUMHM KauyeCTBaMH, KaK aKTUBHOCTb M JIMHAMHM3M, CIIOCOOCH
103a00THTHCS O ceOe, MOJIOH CHUJI M SHEPIMH JIJIl HOBBIX IIOJIBHIOB, MY>KECTBEH H
JUHAMUYCH, CTPEMUTCS OBITH JTUACPOM:

Isn't it time for a real car? Buick cars.

Born to lead. YAMAHA.

The Penalty of Leadership. Cadillac cars.

Subaru. Think. Feel. Drive.
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Jlexcems! real, lead w nepusatr leadership mepenarT CTEPEOTUITHBIE MAaCKY-
JUHHBIC KaYeCTBA.

CrnoBo drive B pexiamMe aBTOMOOWJIS WILTIOCTPUPYET, HA HAIl B3I, COYETa-
HUE OYKBaJIBHOTO U (DUTYPaTLHOTO 3HAYEHUS: C OJTHOM CTOPOHBI, «BOJAUTH MAIlIH-
HY», C APYTON CTOPOHBI — ATO «CHJIA», «IHEPTH», «MOIIby. Mcnonbp3oBaHue cioBa
B MPSMOM H TIEPEHOCHOM CMBICJI€ TIOBBIIIAET IKCIPECCUBHOCTh PEKIIAMHOTO CO00-
IICHUS, aKTyIU3UPYET €ro MparMaTuiecKuii MoTeHIIual.

Mysckas pekjama IMpOHH3aHa JTyXOM MOIIM, aKTUBHOCTH, CHUJIbI, YBEPEHHO-
CTH, HaJIEKHOCTH, YTO MOJTUYEPKUBAIOT JIEKCEMHBI reign, forward, a Takkxe MpeBOC-
XOJTHAsI CTETMEHb MPUIaraTeIbHbIX:

When it pours, it reigns. A Better Way forward. MISHELIN.

Carlsberg — probably the best beer in the world.

4. My>XurHa CEeKCyaJIeH U MpUBJIEKATENIeH, 3T0 00JIaarenb Xopoliei Gusnye-
ckolt (hopmbl, coOMa3HUTEND, «Mavd0oy». JlaHHBINA 00pa3 aKIEHTHUPYETCS CIIOPTHBHOM
JIEKCUKOM B PEKJIaMe HE TOJIBKO CIIOPTUBHBIX TOBAPOB (UTO BIIOJHE €CTECTBEHHO),
HO M PA3HOOOPA3HBIX KOCMETUYECKUX CPEJICTB, YACOB, CUTAPET, OJICHK/IbI:

Never miss a workout (20 secrets to staying motivated). 1'd Walk a Mile
for A Camel.

Several days’ walk from any trace of mankind.

Make a strong impression.

Never give up. 24 hours 125 climbs 23 mile run 0 sleep.

Wellman skin technology keeps my skin refreshed, energized and protected.

5. MyxuuHa B ceMbe. B cOBpeMeHHO# My CKOH peKiiaMe OKa3aiach HeBOCTPeOO-
BAHHOM Takasi CEMEWHas poJib, KaAK MyXX. B OoTIMuMEe OT 3MOLMOHAIBLHOU >KEHCKOU
pEKJIaMbl, TJIe PEBATMPYET JIEKCUKA TeMaTHYeCKON rpymibl «family», Beipakast TeH-
JICPHBIN CTEPEOTHIT 3a00TIMBON XO3SIMKH U MaMbl, My>KCKasl pekiiaMa HH()OpMaTUBHA:

Mr. Clean will clean your whole house and everything that's in it.

Sonos Your Home.

The music that moves you now moves with you.

This is Ugg.

My>x4dnHa CBOOOJEH OT KaKUX-IHOO y3 M 00S3aTeNbCTB. DTOT TEHIEPHBIN
CTEPEOTHII TIPOCTICIKUBACTCS B PEKIIaMe CaMbIX Pa3HOOOPa3HBIX TOBAPOB:

Tuborg. BEer YOURSELF( pexinaMa nuBa).

Camel. Pleasure comes with quality.
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Philip Morris. Universal Taste of Lightness (pekinama curaper).

ACER. Touch more freedom (pexiiama HOyTOYKa).

There’s nothing like feeling free (pexiiama TyaJeTHBIX IPHUHAIICKHOCTEH ).

Plop plop, fizz fizz, oh what a relief it is! (pexiiama «Alka-Seltzery).

Nnes cBoOoasl Mapkupyercs JekcemaMu yourself, pleasure, lightness, free n
nepuBatoM freedom. B pexiame obe30onmBaromero mpemnapara «Alka-Seltzer»
CTEPEOTHIT MYXCKOW CBOOOJBI YCHIIUBACTCS 3BYKOIOJAPAKATCIHHBIMUA CIIOBAMH
plop, fizz, Bepbanmu3ys UACIO JErKOCTH U 0€33a00THOCTH OBITHS, U PE3IOMUPYETCS
CHHOHHUMOM clioBa freedom — relief.

JI71st My>K9UHBI TFO00BB — 3TO, MPEXKE BCETO, podeccus uin Xo00u:

Chrysler. Drive = Love.

6. MyX4nHa-DKEHTJIBMEH TIPEJICTaBIICH B OCHOBHOM B pekiiame map(romepun
U aJIKOTOJIsA, IPUYEM B peKiiame maphroMepyun JaHHBIA 00pa3, KaK MpaBHIIO0, TIepe-
JlaH SKCTPAIMHIBUCTHYECKHUMH BU3YaJIbHBIMH CPEJICTBAMHM, PETYJIIPHBIX CIICIH(U-
YECKHUX JICKCEM MBI HE OOHAPY KHJIH:

VALENTINO UOMO. The new fragrance.

BOSS. Man of today.

B pekname ankoroiis TaHHBIA 00pa3 MOJYEPKUBACTCS HEMOCPEIACTBCHHO JICK-
cemoli gentleman vnu ee IPOU3BOIHBIMHU:

Upholding gentlemanly virtues is thirsty work.

Takum 00pa3om, MO CPABHEHUIO C KEHCKON PEKIAMOM, My CKHUE 00pa3bl Mpej-
CTaBJICHBI OOJIBIITUM KOJIMYSCTBOM ICHXOJIOTHYECKUX THIIOB, aKIICHTUPYS pa3HbIC
MYKCKHE CTepeoTHITbl. OCOOCHHOCTHIO MYKCKOW PEKJIAMBI CTaJIM ACCOIIMATHBHEIC
XapaKTEPUCTHKH M TICHXOJIOTHYCCKUE OIICHKH TOBapa, KOTOPhIE TECHO CBSI3aHBI C
MYKCKHMH CTEPEOTHUIIAMH: aBaHTIOPU3M, ITPEBOCXOJICTBO, JTHICPCTRBO.

My’KCKyI0 HaIpaBJICHHOCTh TEKCTa MOTYEPKUBACT OOBITPHIBAHHE BOSCHHOW W
OXOTHUYbEH TEMAaTHKHU IIPH PEKIaMHPOBAHUN TOBapa:

Don’t crack under pressure!

History and heroes.

White BEAR BAR: small delights for big hunters!

Control your power and you’ll own the road.

Br1sienieHHbIe JIeKceMbl IO JUEPKUBAIOT TAKKME MACKYJIMHHBIC XapaKTePUCTUKH, KaK
rpy0OCTh, OPYTATHLHOCTH MTOBEICHHS, KOTOPOE MOYKET BBIXOJIMTH 32 PAMKH 3aKOHA:

This winter help yourself to a burglar beanie.
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Grab life by the horns.

Takue nexcemsl, kak burglar, horns, grab SBIAIOTCS JIGKCUIECKUMU MapKepa-
MH MYXCKOH PEKJIaMbl, PEIPe3eHTUPYIONUMH MAaCKyJIMHHBIC CTEPEOTHUIIBI (hH3H-
YECKOU CHJIBI, JOMHHAHTHOCTH, IIPEBOCXO/ICTBA.

DOMOTHBHAs JEKCHKa BCTPEYACTCS B MYXKCKOM peKjiaMe peKe, 4eM B KEeH-
CKOH, YTO KOPPEIUPYETCS CO CTEPCOTUIHBIMHU IPEICTABICHUIMU O CACPIKaH -
HOM SMOITMOHAJIbHOM ITOBEJICHUH MY>KYHH. DMOTHBBI B MY KCKOU peKiIaMe, KaK
MpaBHJIO, MEHEEe pa3HoOoOpa3Hble IO CPAaBHEHHUIO C J>KEHCKOM pEeKJIaMOu, B
OCHOBHOM BBIPQXKAIOT IIPEBOCXOJCTBO:

BOLLINGER. Life can be perfect.

Incredible creations start with Nespresso.

[ToaBoas UTOrM, MBI MOKEM KOHCTAaTUpPOBaTh cieayromiee. [[nd Bo3nencTBus
Ha TIOTpeOUTEN AHIVIOA3BIYHBIC PEKJIAMHBIC TEKCTBHI TPAHCIHPYIOT TCHIACPHBIC
CTEPEOTHIIBI, alleJUIUPYs KaK K CEHCYalIbHO-dMOIIMOHAILHOMY BOCIPHSTHIO, TaK H
K PaIlliOHAIHFHOMY MBIIUICHHUIO IMOTCHIIMAIBHBIX MOKYyIaTEIeH ¢ MOMOIIBIO OIpe-
JICIICHHOTO Habopa JeKcHuecKux MapkepoB. OOpallieHre K pallioHaJIbHBIM XapaK-
TEPUCTHUKAM ajpecaTa peKIaMbl IPOMCXOJUT B OCHOBHOM 3a CUET HCIOJIb30BaHUS
TEPMHUHOB; alle/UIMPOBAHUE K SMOIMOHAIIBHOMY BOCHIPHATHIO BBIPAKACTCS B YIIO-
TPEOJICHUHU JIEKCEM OIPEJCICHHBIX TEMAaTHYCCKHX TPYII, PENpPe3eHTUPYIONTUX
CTEpPEOTHIHBIC (PEMHUHHMHHBIC M MAaCKYJIHMHHBIE 00pasbl, a TAaKKEe B MCIOJb30BAHUH

AMOTHUBHOM JIEKCUKH (YaIle BCEro B KEHCKON peKiame).
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