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Creative use of phonetic, lexical and syntactical expressive means in the texts of fast food adver-
tisements

It is considered non-standard ways of using phonetic, lexical and syntactic expressive means and tech-
niques in advertising messages of fast-food network. There is now a significant growth in public de-
mand for fast food. This is due to several factors. Firstly, the constantly accelerating pace of life, the
busy working schedule of the population, and, as a result, the lack of time for cooking. Secondly, fast
food is publicly available, quick and cheap. Fast food manufacturers try to attract consumers’ attention
through the external design of advertisements, namely the non-standard use of language tools in adver-
tising texts in order to boost sales. The creative advertising strategy helps to identify what the signifi-
cant meaning of the product should be in order for the buyer not only to become interested in the prod-
ucts offered, but also to have a desire to buy them.
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